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“l Can’t Use TikTok Anymore?”
Fashion Consumer Perspectives on a Potential TikTok Ban in the U.S.

Abstract

Abstract

FCh ek /Ish33@hanbat.ac.kr

Jay Sang Ryu, Ph.D. (FX{4)/TCU (Texas Christian University)/jay.ryu@tcu.edu

(employee well-being)Z}

SRS\
= O

i

nfo]
A1 kZ (ob satisfaction)?] ZHA] 224

2 "HAE
S E

3

This preliminary study examines how a potential TikTok ban might impact fashion-related consumer behaviors among U.S.

college students. With TikTok emerging as a powerful platform for trend discovery, product research, and influencer-driven

K

el

S|
S|

3} 2-90) A ‘BellyGood’, ‘Trost’ & AH'a

inspiration among Gen Z, this study investigates anticipated changes in fashion consumption if the platform were no longer

¥ 7HA7E 27] gi2olu. B HAE upold Ve &

"I

available. Twenty-one student interviews were analyzed to explore the influence of TikTok on consumer behaviors by two

shopping styles: showrooming and webrooming and by the level of attachment to social media influencers. Findings reveal that

webrooming consumers, who search product and shopping information online before purchasing at the physical store, may be

more negatively affected by a ban. Participants highly influenced by fashion influencers also reported potential disruptions to

0

S AE nhol

=
S

their shopping habits. Although most acknowledged they could turn to platforms like Instagram or Pinterest, TikTok's unique

Al

=
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e 5 A A A

W

70

B0

format made it especially valuable. The study highlights the importance for fashion brands to maintain a diverse digital presence

and adapt to evolving consumer behaviors in the face of regulatory uncertainty surrounding social media platforms.
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The Reverse Osborn Effect of Product Concept Demonstration
with Horizontal Differentiation

Abstract [ Session B. &=3t/2t2t/SH| 21 ]

Taewan Kim/Konkuk University/tkim21@konkuk.ac.kr

Eunkyu Lee/Syracuse University/elee06@syr.edu . = = = = =
/ J / *Session B. Z&t/2H/SH ELHE 24 HE: H=23]), 22 ZetHiRIT)/ 103=
, . A H AD O 2 A
Trade shows are popular venues for marketers pre-launch demonstrations of advanced-stage product concepts, and frequently 'I'—'I—1 X‘lXI‘(_.__l) Tl'—-"l'—'x'“—l E§xl’(-‘-ﬂ)
induce buyers to wait for new models rather than purchase current models without delay. In this study, we develop a two- 5t5|%
oro
9 . . = O N -—
period model to analyze the inter-temporal strategic interactions in a firm's pricing strategy for the old and new models when 1 (MSA| ZE5) Li-2| =0l Q1A H| W E EoF ot M LY B PEES
s . . A =tlocoTo) Al OFZHARX|- 22t 2FM S} HEOF 0177 (HHXHCH)
a product concept demonstration is utilized. Our analysis focuses on the interplay of product positioning and product concept X ZtSHHNRHCH O VM sAIdT s 2ol ol O
OO
demonstrations that induces varying degrees of purchase delays and shapes the firm's dynamic pricing strategy. We show that
pre-launch product concept demonstrations increase profits only when the new model has sufficient horizontal or vertical 0|3
. . .. . . . . . 2ra35kdrk ~
differentiation from the existing model, and that the mechanisms leading to a profitable concept demonstration are quite P (S| 22 = ot e XGF0I0 X AA S ALK 3 Of|H| S AKX DI M (ZARA|)
. . . . . 340|5 Iz e CHSF o1 S\
different between the two types of differentiations. Product concept demonstrations induce greater volumes of delayed purchases 29| 2|)7 WS I TR off Cfet
xX7t5
at very low or very high levels of horizontal differentiation, exhibiting a U-shaped pattern, and lead to a lower price for the new SZ2H(HHTHCH)
model in comparison to its absence. We also find that a simpler pricing policy may dominate more complex pricing strategies HF> e
e OSIaLaF SFAMSIE O|5F ZILOAL 5 i)
when the old model continues to be available on the market along with the new model. 3 (GO ZZ2A) N ?_—2|'_.'_F_§'>," HHSE et F7IRLA & gek i la":_—.—
i T YA XY E SHRE (FhEHE S H| T
HLSHHHXHCH)
Keywords : product pricing, product concept, demonstration, product differentiation, game theory
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Since 1990, the development of Hallyu has gone through various stages and achieved remarkable accomplishments globally.
As the core force of Hallyu culture industry, K-pop has gradually developed into a cross-cultural phenomenon with global
influence. Especially driven by social media and communication platforms, the K-pop industry has entered the "K-culture era"
characterized by online performance, cross-platform communication, deep interaction between fans and long-term operation
of content. As a representative idol group, SEVENTEEN shows a typical transnational communication path through its team
image, creative ability, accurate global market positioning and flexible localization strategy. This thesis takes SEVENTEEN as a
case to explore how it combines globalization strategy with localization strategy to break cultural and geographical boundaries,
also achieve the global diffusion and local adaptation of content. The thesis first reviews the global development process and
transnational strategic theoretical background of Hallyu and K-pop and then analyzes the specific strategies of SEVENTEEN
in the practice of globalization and localization. It mainly includes multilingual communication, social platform operation,
market segmentation, fan interaction mechanism, etc. By comparing and analyzing SEVENTEEN's globalization strategy and
localization strategy, this thesis concludes that online concerts and spin-off shows have become important ways for K-pop to
expand globally. However, this thesis also points out that although the SEVENTEEN case is somewhat representative, due to
the limitations of single-object analysis and insufficient data support, in the future, this study still needs to expand the object
scope and introduce diversified empirical methods. However, this study also points out that although the SEVENTEEN case is
somewhat representative, due to the limitations of single-object analysis and insufficient data support, in the future, this study
still needs to expand the object scope and introduce diversified empirical methods.

The purpose of this thesis is to provide theoretical reference for understanding the transnational strategic mechanism of Hallyu

and provide inspiration for the sustainable development of K-pop content industry.

Keywords : K-pop, Transnational Strategy, Globalization Strategy, Localization Strategy, SEVENTEEN, Hallyu (Korean Wave)
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China's Livestock Industry Green Total Factor Productivity and Its Determinants:
An Application of the SBM-GML-Tobit Approach

Abstract

2+od/ 1240 stu /yguo320T@gmail.com

Global warming is emerging as a significant challenge to human society. Rapid growth in carbon emissions has intensified the
greenhouse effect, leading to a multitude of environmental issues. As a major contributor to carbon emissions, the livestock
industry generates disproportionately high emissions relative to its economic output. Promoting green production in this sector
is critical to mitigating the global warming crisis. China, as both a leading livestock producer and a major carbon emitting
nation, faces urgent demands for sustainable transformation. This study investigates the green total factor productivity (LGTFP)
of China's livestock industry and analyzes its determinants, aiming to identify pathways to balance production growth with
environmental sustainability. This research first employs the Life Cycle Assessment (LCA) method to calculate carbon emissions
from China’s livestock sector. These emissions are then incorporated as undesirable outputs into a non-radial, non-oriented
Slack Based Measure Data Envelopment Analysis (SBM-DEA) model to measure the static green total factor productivity
across China's livestock industry from 2004 to 2023. Subsequently, the SBM model is integrated with the Global Malmquist
Luenberger (GML) index to evaluate dynamic changes in LGTFP. Results indicate an overall upward trend in China’s livestock
green productivity during the study period, with notable regional disparities. A Tobit regression model is further applied to
identify key determinants of LGTFP. The analysis reveals that labor productivity (LP), industrial structure optimization (IS), and
urbanization level (UR) significantly drive LGTFP growth in China's livestock sector. Conversely. transportation accessibility (TA)
exerts a inhibitory effect, reflecting a "scale effect trap" that exacerbates environmental burdens. Agricultural financial support
and carbon emission intensity show no statistically significant impacts on LGTFP efficiency. To elucidate the mechanisms
underlying these factors, technological progress efficiency (TC) and technical efficiency change (EC) are separately examined as
dependent variables in regression models. This decomposition highlights distinct pathways through which urbanization fosters
productivity gains via "market demand upgrading” and "ecological awareness enhancement,” while transportation infrastructure’s

expansion inadvertently undermines environmental performance.

Keywords : Carbon Emission, Life-Cycle-Assessment, Global Malmquist-index, Tobit regression, China's livestock green total

factor productivity
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Risk Management in China's Vaccine Cold Chain Transportation System:
A Case Study Based on the Extension Cloud Model and D-S Evidence Theory

Abstract

LIN RUXUAN/ 2 2qcfst i AT el/linruxuan2022@163.com
O

o
BFA AL/ 2{iEt ) AYPCHSE W 4 /sampark@korea.ac.kr

The global surge in vaccine demand due to frequent epidemics has placed immense pressure on supply chains, with
transportation safety being a critical factor in ensuring stability. As a major producer and consumer of vaccines, China plays
a pivotal role in maintaining domestic and global supply chain security. However, recurrent unsafe incidents in vaccine
transportation highlight systemic management deficiencies, necessitating urgent risk management research in this field.
This study applies risk management theory and methodologies to systematically analyze risks in China's vaccine cold chain
transportation system through a case-based approach. First, risk identification was performed by integrating the characteristics
and requirements of vaccine cold chain transportation with documented unsafe incidents from China's Open Law platform
(covering 2020-2024), establishing a five-dimensional risk assessment framework encompassing personnel, equipment, and other
critical factors. Subsequently, a weighting model for risk indicators was constructed using the G1I method, CRITIC method, and
improved game theory to determine respective risk weights. Then, a comprehensive risk assessment model based on extension
cloud theory and D-S evidence theory was developed to assess risk levels and impact degrees of various factors. Finally, targeted
risk control strategies were proposed according to the classified risk levels. The research findings offer critical insights for
policymakers, logistics operators, and enterprises in developing regulations and safety protocols for vaccine cold chain systems.
More importantly, the proposed methodological framework can be generalized to international vaccine and pharmaceutical cold

chain research— representing a significant contribution to global cold chain risk management practices.

Keywords : vaccine cold chain transportation: risk identification: risk assessment: risk control
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Multi-Depot Open Pickup and Delivery Vehicle Routing Problem with Time
Windows (MDOP-VRPTW): A Comparative Study of Chinese and Korean
Crowdsourced Food Delivery Models
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With the rapid development of internet technology, the Online-to-Offline (020) model represented by instant delivery has
become an indispensable part of consumers' daily lives. This research aims to optimize the efficiency of crowdsourced food
delivery based on the Multi-Depot Open Pickup and Delivery Vehicle Routing Problem with Time Windows (MDOP-VRPTW)
model. Compared to the traditional Vehicle Routing Problem (VRP), this model incorporates key features such as multiple
depots, open paths, paired demand nodes, heterogeneous fleets, and time window constraints, making it more aligned with
real-world scenarios. This paper focuses on food delivery platforms in China and Korea— Meituan and Baemin Connect—
and after introducing the crowdsourcing concept, comparatively analyzes two different delivery models to design the MDOP-
VRPTW model. The research employs Genetic Algorithms (GA) to solve the MDOP-VRPTW model, validating the model's
effectiveness and algorithm performance through small-scale (16/16+3 nodes) and large-scale (40/40+5 nodes) experiments.
The findings reveal differences between Chinese and Korean crowdsourced food delivery models in order allocation and
efficiency optimization. The theoretical contribution of this research lies in designing a genetic algorithm based on a unified
VRP that integrates heterogeneous fleets, open paths, and pickup-delivery coupling constraints, overcoming the limitations of
traditional homogeneous models. Practical contributions include developing multi-scale delivery optimization tools, proposing
order allocation and path optimization strategies for platforms, and providing decision-making guidelines for platform selection
of crowdsourcing models. The research outcomes not only provide innovative solutions for path optimization in crowdsourced
logistics but also offer important references for the operational strategies and resource allocation of food delivery platforms,

demonstrating significant theoretical value and practical significance.

Keywords : Vehicle Routing Problem, Crowdsourced Food Delivery, Genetic Algorithm, Path Optimization
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Incentive Mechanisms for Government-Enterprise Joint Emergency Supplies
Reservation A Multi-Period CSR-Adjusted Model

Abstract

ZHANG TONGTONG/Korea University Business School/Student/zhangtt2003@163.com

28 7 /Korea University Business School/Professor/bkim@korea.ac.kr

This paper develops a multi-period CSR-adjusted model for government-enterprise joint emergency supplies reservation. We
investigate how Corporate Social Responsibility (CSR) influences incentive mechanisms in emergency supplies management
by constructing both single-period and multi-period models. Our analysis reveals that enterprises with higher CSR orientation
demonstrate 22-35% greater willingness to maintain emergency supplies capacity without full financial compensation. The multi-
period model captures reputation effects, learning dynamics, and CSR evolution that significantly impact reservation decisions,
with social welfare increasing by 18.9% in three-period systems and 27.8% in five-period systems compared to single-period
alternatives. Numerical simulations confirm that high-CSR enterprises generate 22.8% greater social benefits than low-
CSR counterparts and maintain 91% of reservation commitments during economic downturns compared to 74% for low-CSR
enterprises. The proposed framework integrates social, governance, and economic dimensions into a composite CSR measurement
system, enabling context-specific weighting schemes. Our findings suggest that government agencies should implement
differentiated regulatory strategies based on enterprise CSR profiles, optimizing social welfare while reducing monitoring costs by

up to 31.4% in emergency supplies reservation systems.

Keywords : Emergency Supplies Reservation: Corporate Social Responsibility: Incentive Mechanisms: Multi-Period Model:

Government-Enterprise Cooperation
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Foreign Direct Investment and Innovation of Multinational Enterprises :
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L= TikTok(E=3 Douyin) 3% H|U| Q. ;2o A F1 EJo] Av|Re] Jluf o)%of ujx]E YEFS BEA619Ic) Qg This paper explores the relationship between foreign direct investment (FDI) and multinational enterprise (MNE) innovation,
Yl B2 7]&0] WA A4 nlgjole] 5o g A AAFCR 2 V|5 &1 Y& TikTok S2Zo|A & v FH 29| with a particular focus on the mechanism of information acquisition through exploration/exploitation activities. An empirical
EMo| AnH|AF JLuff o 2o v|x]= Bk WAUS-S ofz] WEs] LR A] oFokr analysis is conducted to examine the effect of increased FDI inflow on the quantitative and qualitative improvement of MNE
B AL A= TikTok & 2HARe] 7§91 EAMIE L, AE|2)t 45 vit]e S8 2 E4H ), S SHASE, AH|RF innovation, systematically identifying the moderating effects of resource tangibility. corruption distance, geographic distance,
W o= & S5 R, T3 AR AEAEE 22U A5 A BYS AS55H] Yo AERAF SHES B9 & and cultural distance. The relationship between FDI determinants and innovation performance is analyzed using a fixed-effects
5505.0] MEA|E HiZstglom, 2407 51082 98 SHS 47510 SPSS 28.0 AZE Qoo Amos 2602 &85t B model, based on panel data from 2012 to 2020 for multinational companies in 27 countries. Drawing on Dunning's (1977) eclectic
Asteict. paradigm, the findings reveal that knowledge transfer through FDI occurs smoothly in countries with high resource tangibility,
AL Ad} AR, TikTok F2FA}] wjHA Lo AR C = AH|RFe] Jluff o] of 803t FAA Jakg n|Hch E/), TikTok 5= H| whereas corruption distance and geographic distance weaken the innovation effect by increasing information acquisition costs.
o Felxo] Afudy} A EA w5F An|xpe] JLuf oL of FAA AISFS u|Rch AR, I HA|R] AL njE e, A1 Conversely. cultural differences are found to enhance creativity through knowledge convergence. The empirical results indicate
Z, AT ol o] Atoof|A] foju|et XA S UERTE A faFo] =S 4E ufjEe A e, AA o] JLaj E’JE that an increase in FDI positively affects innovation and confirm that the interaction effect between tangible assets and R&D
o ujx= S gap7F 9L 7FetEQlch a3y Afupdat o o) Afolof| Al Akl 28 @it Q-oju|shA LERA] ¢F capabilities is particularly significant in the manufacturing sector. This study makes three main contributions. First, it introduces
okt the concept of relative corruption indicators, expanding upon the absolute approach prevalent in the existing literature. Second,
2 oL AAE vtE o7 oS3} 2 ARA AAMEE AAE 4 Qo AR, AEA0l gwols My ndg |8sy|Hot by empirically examining the effect of corruption distance on the relationship between FDI and innovation, the study advances
TikTok &2FAfebe] HHS B3 T150] 3 nir| Qo L1 E Aolsh= o] gahael 4 olrt, 2FaFzte} AH|AF= =55 corruption theory as an aspect of institutional distance. Third, the generalizability of the FDI-innovation paradigm is enhanced
Ao Qo] Al 334 Al F4E 471 i, A vt Algte] AA o] nAlY &8 =Y 4 ok 4, 7192 nA" by presenting evidence from 27 countries. For future research, we propose an analysis of the moderating effect of the technology
Y A ALAL Aol AEMLN) B4 eS| Aolstal, ofof] et FEAE sk Zlo] F Bkt A, AERF 4 Al e gap between investing and host countries, as well as the impact of FDI on long-term productivity.
FAARL] HiE obt 7| g At o] QleAlE HEs| aEsfof sk, o] & ol B A ate] R4S RS of St
B A0 SHAIH O 7= AR, ABR] B fQIA EANF e HAES T25kA] ke M, ER, SEAMe] 7o o]& st Keywords : Foreign Direct Investment (FDI), knowledge transferring, Multinational Enterprise (MNE) Innovation, Institutional
AEZALGAS AFEFFo 2/ AR 3 o s S5 7ol Sl A AR, Al 80 e ApolE AR thEX] OF Distance, Corruption Distance, Eclectic Paradigm (OLI)
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Unveiling invisible demand: A Generative Al approach

Abstract
0|/ et AYhst X W4 /myounggulee@konkuk.ac.kr
ZX|&/Z0lchstn ZYChsH X W 2/jihoonch@hongik.ac.kr

26| I /KAIST BAALCHSH 2 1 2= /hyejinkim@Kkaist.ac.kr

This study explores potential cross-selling opportunities for offline retail firms and quantify the economic value of such
unrealized demand. We propose a novel methodology that utilizes the Variational Autoencoder (VAE). This generative Al
approach allows us to augment observed customer purchase data by generating synthetic shopping baskets that simulate
potential future purchase patterns at each customer level. This approach helps offline retailers to identify hidden cross-selling
opportunities and improve profitability. Our findings indicate that higher augmentation rates— where synthetic data is added as
a proportion of the original dataset— lead to increased potential cross-selling revenue and earnings per basket. This improvement
appears to be driven by (1) an increase in transferable high-margin baskets enhancing cross-selling opportunities, and (2) a
broader inclusion of product categories in augmented baskets. Additionally, our model outperformed other machine learning
models in predictive task replicating high-margin baskets. By unveiling unrealized demand through data augmentation, this
study advances the literature on cross-selling and provide managerial insights for forecasting and resource allocation in offline

retail settings.

Keywords : choice model, cross-selling, Bayesian deep learning, Variational Autoencoder, generative Al
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An Empirical Investigation on the Effect of OOH(Out-of-Home) Advertising
on Consumer Purchase Behavior

Abstract
Uz=3|/5t=2|=0{thet i sHE MY /starbrightbu@hufs.ac.kr
ZCtsl|/et= 2| =0{Ch ety stE A /y202204186@hufs.ac.kr
| 2/6t=29|Z0{C &ty SHE MM /vayaconchoi@hufs.ac.kr
Iz /5t2Q20{ChEH M W 4/wyun@hufs.ac.kr

The out-of-home (OOH) advertising market in South Korea has been undergoing rapid transformation, driven by government
deregulation initiatives such as the designation of Free Outdoor Advertising Zones and the expansion of permissible commercial
advertising areas. While interest in how these environmental changes influence consumers offline visits and purchasing
behaviors is growing, previous studies have largely focused on cognitive effects or media-specific analyses. Few have
quantitatively examined the impact of policy changes on actual consumer behavior. To address this gap, the present study
empirically analyzes the effect of OOH advertising exposure on consumers’ visiting and purchasing behaviors. A comprehensive
consumer panel dataset was constructed by integrating various data sources, and the analysis focused on visitor groups to
five key areas in Seoul with high concentrations of digital OOH advertising (i.e., Samsung Station, Gwanghwamun Square,
Myeongdong, Gangnam Station, and | taewon). Exploratory Data Analysis (EDA) was conducted to visualize and identify key
patterns in consumption, purchase types, and app usage behaviors among exposed visitors. This study aims to provide empirical
insights into how digital OOH advertising affects actual consumer behavior, offering practical implications for marketing

strategies and urban communication policy development.

Keywords : OOH advertising, free outdoor advertising zone, consumer consumption
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This study investigates how the breadth and depth of supplier-side offerings on online shopping platforms influence consumer-
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side network externalities. Specifically, it addresses whether offering a wider variety of product categories or a larger number
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of products within a single category leads to greater platform success. The research also explores how these supply-side

characteristics affect the strength of network effects experienced by consumers. To empirically examine these questions,
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